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FOREWORD 


This  report  presents  data  on  consumer  purchases 
during  April  1950  of  fresh  citrus  fruits,  canned 
juices,  frozen  concentrated  juices,  and  dried 
fruits  collected  from  a representative  national 
sample  of  household  consumers.  It  is  issued  as 
part  of  a program  financed  cooperatively  by 
participating  fruit  industry  groups  and  the 
U.  S,  Department  of  Agriculture  with  funds 
provided  under  tne  Research  and  Marketing  Act 
of  19U6. 

All  ,,monthlyn  data  in  the  report  are  based  on 
U~week  periods  (26  days)  during  each  month  in 
order  to  permit  comparisons  between  periods  of 
equal  length. 


Based  on  data  collected  by  the  Industrial  Surveys  Company,  Inc., 
under  contract  with  the  U.  S.  Department  of  Agriculture. 


CONSUMER  PURCHASES  OF  SELECTED  FRESH  FRUITS, 

CANNED  AND  FROZEN  JUICES,  AND  DRIED  FRUITS 

APRIL  1950 

! The  data  presented  in  this  report  represent  purchases  of  specified  ; 
i fruits  and  juices  for  household  consumption  only.  They  do  not 
| include  purchases  by  r estaurants,  hotels,  hospitals,  or  other  ‘ 

| institutional  outlets.  It  should  be  noted  also  that  the  data  on  ; 

| household  purchases  are  based  on  l*-week  periods  (28  days)  during 
| each  month  in  order  to  permit  comparisons  between  periods  of 
I equal  length. • ' ; 

SUMMARY  . r ' 

Although  householders  purchased  only  3 percent  more  frozen  concentrated  orange 
juice  in  April,  than  in  March  1950,  the  volume  equaled  the  peak  reached  in  Novem- 
ber  19l*9«  The  percentage  of  families  buying  frozen  orange  juice  concentrate 
increased  to  a new  high  of  ll*.0  percent,  compared  to  13.7  in  March.  Average 
prices  paid  by  householders  remained  about  the  same.  Household  purchases  of 
frozen  concentrated  grape  juice  dropped  from  81*,  000  gallons  in  March  to  75,000 
gallons  in  April,  while  purchases  of  other  frozen  concentrated  juices'  increased 
slightly. 

Household  consumers  paid  slightly  higher  prices  in  April  for  most  of  the  canned 
single  strength  juices.  Purchases  of  canned  citrus  juices  remained’ at  about 
the  March  levels,  while  tomato  and  pineapple  juice  purchases  declined.  House- 
hold' purchases  of  canned  single  strength  orange  juice  in  April  totaled 
1,570,000  cases  (equivalent  No.  2 cans) — virtually  unchanged  from  March.  Canned 
grapefruit  juice  purchases  increased  1*5,000  cases  in  April  reaching  a total  of 
7^8,000  cases  "(equivalent  No.  2 cans).  During  the  same  period  the  price  de- 
clined less  than  1 cent  per  l*6-ounce  can. 

Tomato  juice  purchases  by  household  consumers  dropped  150,000  cases  (equivalent 
No.  2 cans) below  the  March  total,  while  the  average  price  paid  increased 
slightly.  Purchases  of  pineapple  juice  which  in  March  had  exceeded  the  million 
case  mark,  dropped  to  990,000  cases  (equivalent  No.  2 cans)  in  April;  the  aver- 
age price  increased  slightly.  Household  consumers  bought  20  percent  more , grape 
juice  in  April  than  in  March,  with  the  average  price  declining  2 cents  per 
32-ounce  bottle. 

Consumer  purchases  of  California  and  Florida  oranges  each  dropped  about  a 
million  dozens  in  April  from  the  March  levels.  Average  prices  paid  for  Cal- 
ifornia oranges  increased  from  1*9.0  to  52.3  cents  per  dozen.  Florida  oranges 
increased  in  price  from  14*. 5 cents  in  March  to  1*8.0  cents  in  April. 

Average  prices  paid  br>  householders  for  fresh  grapefruit  increased  11  cents 
per  dozen  to  $1.17,  while  purchases  dropped  from  8, 611*, 000  dozens  in  March  to 
6,1*60,000  dozens  in  April. 

Household  purchases  of  lemons  increased  from  7,258,000  dozens  in  March  to 
7,1*65,000  dozens  in  April;  average  prices  paid  declined  3*6  cents  per'  dozen. 

Household  purchases  of  dried  fruits  continued  to  decline — from  13,500  tons  in 
March  to  12,672  tons  in  April.  Average  prices  paid  showed  little  change;  the 
percentage  of  families  buying  decreased  slightly.  Household  purchases  of 
dried  prunes  in  April  were  5,528  tons  which  was  l*2i*  tons  below  the  March  levels. 
Raisin  purchases  increased  from  3,988  tons  to  1*,250  tons  during  the  same  period. 
Average  price  of  both  dried  prunes  and  raisins,  remained  about  the  same. 

Householders  purchased  1*17,000  cases  (equivalent  No.  2 cans)  of  prune  juice  in 
April,  as  compared  with  1*08,000  cases  in  March. 
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FROZEN  CONCENTRATED  JUICES' 

H 

Household  consumers  in  April  1950  bought  3 percent  more  frozen  concentrated 
orange  juice  than  they  did  in  March.  The  percentage  of  families  buying  the 
product  increased  to  lU,  the  highest  level  yet  reported.  The  average  price 
paid  per  6-ounQd  can  in  April  was  practically  unchanged  from  the  March  level, 

April  was  the  fourth  consecutive  month  in  which  household  purchases  of  froze] 
concentrated  orange  juice  have  increased,  following  a 10  percent  decline  in 
purchases  in  December  19U9  (fig*  2).  Householders  bought  1,13U,000  gallons 
in  April  1950,  a gain  of  36,000  gallons  over  March.  The  April  purchases  wer< 
slightly  above  the  previous  high  established  in  November  19u9<» 

The  proportion  of  families  buying  frozen  concentrated  orange  juice  increased 
from  13.7  'percent  in  March  to  ll±.C  percent  in  April.  A larger  proportion  of 
families  bought  the  product  in  April  than  in'  any  orevious  month  on  record 
(fig.  1). 

In  April,  household  consumers  paid  an  average  price  of  27.8  cents  for  a 
6-ounce  can  of  frozen  concentrated  orange  juice,  compared  with  27.7  cents 
in  March.  The  price  in  April  was  more  than  k cents  above  the  December  19U9 
average  and  only  slightly  below  the  August  19U9  high  of  28.0  cents  (fig.  3). 

Household  purchases  of  all  frozen  concentrated  juices  except  orange  juice 
decreased  from  153,000  gallons  in  March  to  lu2,000  gallons  in  April. 


CANNED  JUICES 

Household  consumers  bought  about  the  same  volume  of  canned  single  strength 
citrus  juices  during  April  1950  as  they  did  in  March.  Household  purchases 
of  both  tomato  juice  and  pineapple  juice,  however,  were  below  the  March 
levels  (fig.  h)» 

Household  consumers  paid  higher  prices  in  April  for  most  canned  single 
strength  juices,  but  the  average  prices  changed  less  than  2 percent  in  the 
case  of  all  juices  except  tangerine  and  grape  (fig.  5).  The  average  price 
of  tangerine  juice  rose  about  6 percent;  grape  juice  was  down  h percent. 

Household 'purchases  of  canned  orange  juice  in  April  totaled  1,570,000 
cases  (equivalent  No.  2 cans),  virtually  unchanged  from  the  March  volume. 
The  percentage  of  families  buying  the  product,  however,  decreased  from 
16.6  percent  in  March  to  l5»9  percent  in  April.  The  average  price  paid 
by  householders  in  April  1950  was  39.1  cents  per  ^6-ounce  can,  compared 
with  38. I4.  cents  in  the  preceding  month. 

Canned  grapefruit  juice  purchases  in  April  increased  U5/000  cases  over 
March  to  a total  of  768,000  cases  (equivalent  No.  2 cans).  During  the 
same  period  the  average  price  dropped  less  than  1 cent  to  38.0  cents  per 
li.6-ounce  can.  The  proportion  of  families  buying  the  product  was  unchanged  ' 
at  9.6  percent,  but  the  average  size  of  individual  purchases  increased 
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The  average  price  paid  for  canned  blended  orange  and  grapefruit  juice  was 
up  slightly  in  April  to  AO.  5 cents  per  1+6-ounce  can.  April  marked  the 
third  consecutive  month  in  which  the  average  price  of  blended  juice  has 
exceeded  the  average  prices  of  both  orange  juice  and  grapefruit  juice 
(fig.  5).  Householders  bought  b9 8,000  cases  (equivalent  No.  2 cans)  of 
blended  juice  in  April,  compared  with  1+90,000  cases  in  March. 

The  average  price  of  tangerine  juice  increased  2.1  cents  per  l*6-ounce  can 
in  April,  while  purchases  were  down  about  10  percent. 

Total  household  consumer  purchases  of  canned  single  strength,  citrus  juices 
were  one-third  below  the  level  of  a year  ago — 3 ,000, 000  cases  in  April 
1950,  compared  with  approximately  U,  500,000  cases  in  April  1 9h9»  Average 
prices  of  all  canned  citrus  juices  in  April  1950  were  considerably  above 
the  levels  of  a year  ago.  In  April  1950  canned  orange  juice  prices  ngere 
30  percent  higher  and  grapefruit  juice  60  percent  higher  than  a year  ago. 

Tomato  juice  purchases  in  April  1950  totaled  1,610,000  cases  (equivalent 
No.  2 cans),  a drop  of  11+1+ , 000  cases  from  the  March  volume.  During  the 
3 preceding  months,  tomato  juice  purchases  had  increased  from  1,393,000 
cases  in  December  to  1,75U,000  cases  in  March  (fig.  3).  Household  con- 
sumers paid  an  average  of  26.5  cents  per  1+6-ounce  can  in  April,  compared 
with  26.1  cents  in  March  and  2i*.6  cents  in  December  19h9»  The  percentage 
of  families  buying  dropped  from  21.7  percent  in  March  to  20.9  percent  in 
Aprilj  the  average  size  of  individual  purchases  dropped  from  5l»0  ounces 
to  1+8.9  ounces. 

Household  consumers  bought  99 0,000  cases  (equivalent  No.  2 cans)  of  pine- 
apple juice  in  April,  a drop  of  37,000  cases  from  the  previous  month. 

This  decline  followed  a large  increase  in  purchases  in  March  of  more  than 
100,000  cases.  The  percentage  of  families  buying  dropped  from  16.0  in 
March  to  11+.9  in  April.  The  average  price  increased  slightly  to  reach 
38.3  cents  per  1+6-ounce  can  in  April. 

Purchases  of  grape  juice  increased  about  20  percent  in  April,  while  the 
average  price  paid  by  householders  decreased  about  2 cents  per  32-ounce 
bottle.  The  volume  of  purchases  and  prices  paid  for  other  canned  juices 
in  April  showed  relatively  little  change  from’ March  levels.  (For  data 
on  prune  juice,  see  DRIED  FRUIT  Section.)  . 


FRESH  CITRUS  FRUIT 

In  April  average  prices  paid  by  household  consumers  for  oranges  reached 
li9.2  cents  per  dozen,  continuing  the  uniform  rise  which  began  last  Novem- 
ber at  33.1  cents  per  dozen.  Average  price  paid  in  April  a year  ago  was 
1+0.3  cents.  Purchases  of  all  fresh  citrus  fruit  declined  in  April  about 
8,200,000  dozens  to  60, 057,000,  the  lowest  since  November  191+9.  Fresh 
citrus  fruit  purchases  continued  to  be  substantially  below  the  level  of  - 
a year  ago— 68,317,900  dozens  in  April  191+9. 
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Both  California  and  Florida  orange  purchases  for  household  use  dropped 
off  about  a million  dozens  in  April  to  l6,63U,000  and  20,889,1;00  dozens, 
respectively.  Average  prices  for  California  oranges  increased  from  U9.0 
cents  to  52.3  cents  per  sozen,  while  prices  for  Florida  oranges  increased 
from  bk*$  cents  to  I48.O  cents  per  dozen  (fig.  6).  The  percentage  of 
families  buying  declined  slightly  more  in  the  case  of  California  oranges 
(down  lo7  percent  to  23*9  percent)  than  Florida  (down  0*5  percent  to  23.0 
percent). 

Grapefruit  prices  paid  by  householders  averaged  $1.17  per  dozen  in  April, 
compared  to  $1.06  in  March.  Coupled  with  this  11-cent  price  increase  was 
a drop  in  purchases  and  in  percentage  of  families  buying.  Purchases  in 
April  were- 6,14.60,000  dozens,  compared  to  8,6lU,000  in  March,  while  the 
percentage  of  families  buying  dropped  from  29. U percent  to  23.9  percent. 

Lemon  prices  continued  to  decline  in  April,  the  average  dropping  3.6  cents 
to  I4O.8  cents  per  dozen,  while  purchases  increased  slightly  to  7,U65,200 
dozens.  The  percentage  of  families  buying  lemons  dropped  from  2lw9  percent 
in  March  to  23.8  percent  in  April. 


DRIED  FRUIT 


Purchases  of  dried  fruit  continued  to  decline  in  April,  with  household 
consumers  buying  12,672  tons,  compared  to  13,500  tons  in  March.  Con- 
sumer prices  in  general  showed  little  change  in  April,  while  the  per- 
centage of  families  buying  any  dried  fruit  decreased  slightly. 


Raisin  purchases  for  household  use  increased  from  3 9 938  tons  in  March 
to  14,  250  tons  in  April,  while  the  average  price  paid  remained  about  the 
same  (fig.  7).  The  percentage  of  families  buying  raisins  increased 
from  12.3  percent,  to  13.3  percent. 

Household  consumer  purchases  of  dried  prunes  were  5,528  tons  in  April, 
down  substantially  from  the  March  level  of  5,952  tons,  while  prices 
showed  little  change  (fig.  7).  The  percentage  of  families  buying  de- 
creased from  15.1  percent  to  13.9  percent. 

Prune  juice  purchases  were  up  from  Uo8,000  cases  (equivalent  No.  2 cans) 
in  March  to  1;17,000  cases  in  April.  Prune  juice  prices  and  the  percentage 
of  families  buying  remained  about  the  same. 

Household  purchases  of  dried  apricots  were  down  from  806  tons  in  March 
to  725  tons  in  April.  During  the  same  period  dried  peach  purchases 
decreased  from  582  tons  to  I4.76  tons.  Prices  paid  by  household  consumers 
and  the  percentage  of  families  buying  decreased  slightly. 


Prices  paid  by  household  consumers  for  figs  were  up  0.U  cent  per  pound 
to  3U.1  cents,  -while  purchases  increased  slightly  to  375  tons.  Prices 
paid  for  dates  were  up  1.3  cents  over  March  to  33  •h  cents  per  pound  in 
April.  Household  purchases  of  dates  continued  to  decline,  dropping  to 
75 3 tons  in  April.  This  was  coupled  with  a slight  decrease  in  the 
percentage  of  families  buying. 

Consumer  purchases  of  mixed  dried  fruits  and  apples  'were  below  the  March 
level,  while  their  prices  remained  abont  the  same. 
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DEPARTMENT  OF  AGRICULTURE  BAE  47533-XX 


CONSUMER  PURCHASES  OF 

FROZEN  FRUIT  JUICES 

THOUS.  GALS.  I 
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PRICES  OF  FROZEN  FRUIT  JUICES 

4 PER  6 OZ.  CAK  | 

on  i Oranqe  concentrate  
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CONSUMER  PURCHASES  OF 

SELECTED  CANNED  JUICES 

MIL.  CASES*  I 
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PRICES  OF  CANNED  JUICES 
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DEPARTMENT  OF  AGRICULTURE  BAE  47537-XX 


RETAIL  PURCHASES  AND  PRICES, 

SIX  DRIED  FRUITS 

lOUS.  TONS  I t PER  LB.  THOUS.  TONS 1 < PER  LB. 


Table.  1.— Frozen  Concentrated  Orange  Juice  and  Canned  Juices:  U.S.  Total 
Consumer  Purchases,  Percentage  of  Families  Buying  and'  Average 
Prices,  April  1950,  March  1950,  and  April  191+9  l/ 


Consumer 

Percentage  of 

Average  Price 

Purchases 

Families  Buying 

. -P_ar  6-  -Qz.._-Can_ 

Frozen  Concentrated 

1,000  Gallons 

Percent 

Cents 

Orange  Juice 

April 

1950 

1,13+ 

ll+.O 

27.8 

March 

1950 

1,098 

13.7 

27.7 

April 

191+9 

l+32'f 

6.5 

21+.2 

Consumer  Purchases 

Percentage  of 

Average  Price 

Cases  of  2l+  /(-2's 

Families  Buying 

Per  Equivalent 

Cm 

Canned  Juices 

1,000  Cases 

Percent 

Cents 

Orange 

April 

1950 

1,565 

15.9 

15.8 

• March 

1950 

1,570 

16 .6 

15.1+ 

■ April 

191+9  ■ 

1,995 

18.8 

12.2 

Grapefruit 

April 

1950 

768 

9 *6 

15.3 

March 

1950 

723 

9.6 

15 .6 

• April 

191+9 

1,1+21 

13.9 

9.5 

Orange  and  Grapefruit 

Blend 

April 

1950 

1+98 

6 *6 

16.0 

March 

1950  > 

1+90 

6.9 

15.8 

April 

191+9 

876 

10.1+ 

10.9 

Lemon 

April 

1950 

37 

2.2 

1+0.2 

March 

1950 

37 

2.5 

1+0.3 

April 

1949 

ld+ 

2.1+ 

27.2 

Tomato 

< 

Apri  1 

1950 

1,610 

20.9 

11.3 

March 

1950 

1,75+ 

21.7 

11.1 

April 

191+9 

1,557 

20.1+ 

10.1+ 

Pineapple 

April 

1950 

990 

U+-9 

15.1+ 

March 

1950 

1,027 

16.0 

15.1+ 

April 

191+9 

730 

12.7 

16.7 

Prune 

April 

1950 

1+17 

7.6 

16.3 

March 

1950 

I+08 

6 .8 

16.1 

April 

191+9 

379 

6.2 

15.3 

1/  Each  month  repres 

ents  a i+~ week  period 

National  'Consumer  panel  - Industrial  Surveys  Company 


Table  2.- 

— Fresh 
of 

Citrus  Fruits*  U.S.  Total  Consumer  Purchases, 
Families  Buying,  and  Average  Prices,  April  1950 
March  1950,  and  April  1949  l/ 

Percentage 

9 

Consumer 

Percentage  of 

Average  Pr: 

Purchases 

Families  Buying 

Per  Doze] 

Oranges 

1,000  Dozens 

Percent 

Cents 

California 

April 

1950 

16,-634 

23*9 

52.3 

March 

1950 

17,688 

25.6 

49.0 

April 

1949 

14,174 

17*8 

40.0 

Florida 

April 

1950 

20,889 

23.0 

48.0 

March 

1950 

22,066 

23.5 

44.5 

April 

1949 

23,370 

27*9 

40.9 

Total 

. 

April 

1950 

45,784 

49*6 

49.2 

March 

1950 

49,689 

50.0 

46.2 

April 

1949 

52,078 

49.8 

40.3 

Grapefruit 

April 

1950 

6,46o 

23.9 

117.4 

March 

1950 

8,614 

29.4 

106.4 

April 

1949 

7,720 

26.3 

97.0 

Lemons 


April  1950 
March  1950 
Apri  1 1949 


7,1+65 

7,258 

7,593 


23.8 

21+.9 

25.1+ 


1+0.8 

44*4 

43.0 


l/  Each  month  represents  a 14-week  peri,  od 

National  Consumer  Panel  - Industrial  Surveys  Company 


B 

Wt 

Table  3 

j(  y ' 

.--Dried  Fruit: 
Families 

U.-S.  Total  Consumer  Purchases,  Percentage  jof 
Buying  and  Average  Prices,  April  1950, • • 

March  1950,'  and  February  1950  1/ 

io  — 
0 

Consumer 

Purchases 

Percentage  of 
Families  Buying 

Average  Price 
Per  Pound 

App  les 

1,000  Pounds 

Percent 

Cents 

Apri  1 

1950 

362 

IcO. 

36.9 

March 

1950 

462 

1.5 

36.ii 

February 

Apricots 

1950 

i+05 

1.2 

37-5 

April 

1950 

1,W*9 

5»8 

■ ii-9,7 

March 

1950 

1,612 

4*0 

■ 50.1 

February 

Dates 

1950 

1,820 

x 4*3 

’ 1 48.3 

April 

1950 

1,505 

3.4 

33.1* 

A March 

1950 

1,892 

3-9-  *■ 

' 32.1 

February 

Pigs 

1950 

2,350 

5.1 

t : 33.5 

1 

April 

1950 

749 

1.2 

34.1 

March 

1950 

702 

1.5 

33.7 

February 

1950 

985 

1.7 

33.9 

Mixed  Fruit 

April 

1950. 

655  ■ 

1,5 

31.9 

I:-  'March 

1950 

1,039 

1.9 

51.5 

February 

1950 

828 

1*5 

31.it 

Peaches 

April 

1950 

951 

2.0 

32.1 

March 

1950 

1,163 

2.5 

32.5 

February 

1950 

■'■1.23U 

2.4 

33.it 

Pears 

April 

1950 

6$ 

,1 

38.5 

March 

1950 

96 

.2 

36.0 

February 

1950  • 

75 

.2 

37.it 

Prune  s 

April 

1950 

11,056 

13.9 

23.O 

March 

1950 

n,90  4 

15,1 

* 22,8 

February 

Raisins 

1950 

n;0o 

15,6 

; 22.6 

April 

1950 

8,500 

13.3 

18.9 

March 

1950 

7,977 

12.3 

18.8 

Februa  ry 

1950 

8,870 

13,8 

18,6 

Total  2/ 

April 

1950 

25,514* 

30 .2 

24.9 

March' 

1950 

26,999 

31.9 

25.2 

February 

1950 

28,632 

33*8 

25.3 

* , 

1/  Each  month  represents  a 

u-vj-eek  period. 

2/  Total  includes  dried  currants  for  which  complete  data  are  not 

available 

National 

Consumer  Panel 

- Industrial  Surveys 

Company 

Table  4. — Canned  Juices  and  Prozen  Concentrated  Juices;  U.5.  ‘Total  Consumer 
Purchases  and  Average  prices,  April  1950  (4-Jeek  Period) 
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Table  5* — Fresh  Citrus  Fruit:  U.S.  Total  Consumer  Purchases  and  average 

Prices,  April  1950  (4-V/eek  Period) 
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xahle  o. — Dried  Fruit:  U.S.  Total  Consumer  Purchases  and  Average 
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